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The perceived value of 5G

INTERNAL USE ONLY – NOT FOR PUBLICATION

v Despite the current economic challenges and the current 
level of 5G use within enterprises, over 70% of respondents 
in our findings believe that 5G will open new business 
opportunities and provide operating efficiencies.

v When asked how much organizations consider 5G will 
improve the value of the following technologies:

v 33% said that it will have a significant impact on core 
IT infrastructure with an additional 49% saying it will 
have a high impact.

v 72% consider it to have a high to significant impact 
on IoT, edge computing, and industry 4.0
technologies.

v With 49% believing it will have a significant impact on 
networking and communications technologies.
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Field operations a strong focus for 5G

v After many years of focus on customer-facing 
technologies, the 5G survey is reflecting that 
European organizations are looking to address 
operating challenges for the field teams within 
production operations and supply chains.

v Over half of the respondents are exploring what 
the value of 5G can offer alongside their existing 
technology and operational investments. 

v In the current climate, it is understandable that 
almost 60% of respondents are looking to 5G to 
reduce operating costs.
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A growth focus on industry verticals

v Over 70% of telco companies across Europe have 
stated that delivering private 5G for industry use 
cases is a very high priority. This aligns with other 
PAC research and places a strong need for telco 
companies to find partners with strong industry 
knowledge.

v Telco companies also indicated a lack of 
knowledge of industry vertical 5G needs and use 
cases was hindering their growth in this space.

v 99% of telco companies agreed that they need a 
rich ecosystem of partners to deliver 5G services 
for the enterprise market.

v Just over 60% of enterprises said that tech firms 
with specific 5G solutions are best equipped to 
help them.

INTERNAL USE ONLY – NOT FOR PUBLICATION © PAC 2022 
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Our Offering
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Find out how PAC’s CxO Surveys can elevate your thought-leadership campaigns.
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Our Value Proposition

PAC conducts thousands of interviews every year as 
part of its SITSI® research program. We are now 
offering you the opportunity to leverage data from our 
quarterly CxO Surveys to produce your own custom 
thought-leadership.

q The data collection is syndicated
q Your White Papers will be customized and unique

Offering high-quality data insights to 
create engaging and affordable thought-
leadership campaigns for your business.

✓
✓
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CHOOSE YOUR TOPIC
Simply choose a topic among the list of 

topics covered by the CxO Survey series 
for 2022.

DEFINE A TITLE
Define a title for your thought-leadership 

document together with our Senior Analyst 
team.

REVIEW & PUBLICATION
Our Senior Analysts will send you a draft for 

review and will take your feedback into 
consideration to finalize the document.

It’s now ready for publication!

SELECT YOUR AUDIENCE
Select the type/size of the audience in 

which you are interested (country/number of 
respondents) for your Whitepaper.

WRITE-UP
Our team of experienced analysts will take 

care of the write-up for you. They will 
deliver a Table of Contents for you to 

review and will produce an independent 
research document leveraging the results 

of the CxO Survey.

How it Works

© PAC 2022 
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5G network rollouts will accelerate in 2022, with Ericsson expecting subscriber 
numbers to top 600 million by the end of the year. Europe’s progress in deploying 
5G has fallen behind other regions, but it is building momentum and is already 
home to some of the most compelling example cases anywhere in the world.

The dawn of 5G does not just mean faster connectivity. It carries the potential for 
organizations to transform the way that they do business- from overhauling 
critical business units, creating new products and services and fundamentally 
change the way that existing technologies, people and processes interact with 
each other.

From healthcare to energy & utilities and manufacturing, 5G will drive an 
unprecedented level of disruption and opportunity. This CxO Survey will look at 
the industry and regional trends within Europe to understand where businesses 
currently stand on what 5G means to them. More importantly, it will also take a 
forward-looking view on the case studies and investments they plan over the 
medium and long-term horizons. 

5G – Disruption & OpportunityQ3
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Key Questions

• How are companies in different industry sectors looking to harness the potential 
of 5G? What are the case studies they plan to leverage in the short-term and 
what areas of their organization do they expect to be impacted over the medium-
term?

• What are the critical building blocks that organizations are investing in to support 
their 5G strategies?

• What are the challenges and obstacles that business leaders believe they will 
need to overcome in order to deliver their 5G strategies?

• Do business leaders believe they have the expertise within their organization to 
deliver on their 5G strategies? If not, which groups of suppliers do they believe 
will offer the greatest value?

• How do organizations plan to harness the wealth of data that 5G can potentially 
deliver to their business? Do they have the necessary platforms and skills in 
place to truly reap the benefits?

5G – Disruption & OpportunityQ3
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Timeline for 5G Disruption and Opportunity
CxO Survey

Phase 3
Analysis of Data

The data is analyzed and 
the Overview Report is 

written. Sponsored 
whitepapers are also 
generated during this 

period. 

Oct - Nov
2022

30 Nov
2022

Phase 4
Delivery of Data

Highlights of the 
Overview Report are 
published on SITSI. 

Whitepapers are 
delivered to sponsors.

Ends 
2nd Sept

2022

Phase 1
Pre-Sponsorship

Includes research 
on the hot topics in 

the field and 
generation of the 

questionnaire.

Sept - Oct
2022

Phase 2
Go-to Field

The duration that the 
survey is in the field. Data 
is collected from various 

industry leaders and 
categorized by audience 

type. 

Dec
2022

Phase 5
Marketing Phase

PAC conducts marketing 
initiatives agreed with 

sponsor. 

© PAC 2022 
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Single country (100)
Finally, if your thought leadership document 
is focusing on a geography, you also have 
the option to simply purchase data for a 
single country, for example: data from 100 
senior decision makers.

Multi-country (200)
Another option is to focus on a subset 
of countries, for example: data from 200 senior 
decision makers. 

European Survey (550)
You can choose to use the full dataset of 
our CxO Survey, for example: data from 550 
senior decision makers in Europe across 
seven key geographies.

Syndicated 
Data Set

Custom
Write-up

Select the Audience that is right for You 02
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Sample & Methodology

q Targeted at: 50% Business Leaders, 50% IT Leaders

q Quarterly CxO Survey of 500+ large and mid-sized companies in Europe as follows:

ü 100 respondents in the UK

ü 100 respondents in France

ü 100 respondents in Germany

ü 50 respondents in Spain

ü 50 respondents in Italy

ü 50 respondents in Benelux 

ü 50 respondents in the Nordics

ü 50 respondents in Austria and Switzerland

q Typical survey length: 10-15 minutes

q Language of questionnaire: English/local language

q About the whitepaper: The document will be 8-10 pages long and written in English. 

© PAC 2022 
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Start to Publication

Define the angle
of the study

After you have selected the data set 
that you would like to use for your 

thought-leadership piece, a call with 
one of our Senior Analysts is arranged 
to discuss the angle of the whitepaper. 

Write-up
When the angle and ToC are confirmed, 

the analyst will start the write-up and 
leverage the data available for the 

selected geographies.

Publication
After your feedback is received, the 
analyst will implement the necessary 
changes and produce a final version, 

ready for publication.

03

04

05

Table of Contents
Based on the initial brief, our Analyst will 

prepare a short ToC to validate the 
structure of the document with you prior 
to starting the write-up of the document

Draft for review
When the first version of the document 
is completed, the document is shared 

with you for review. 

When the angle of the thought-leadership defined, 
the paper will be delivered for review within four 

weeks.

© PAC 2022 
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Our References

… and many more 
(here)

Europe’s digital 
journey to Net Zero

Survey-based
thought leadership

ServiceNow 
RADAR

Workplace 2025 
campaign

Taking automation to 
the next level

Survey-based
thought leadership

Building the Business 
Case for 5G

Survey-based 
thought-leadership

CxO Survey Investment 
Priorities

Research

Next-Gen cyber 
defense
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https://www.sitsi.com/our-customers
https://uk.nttdata.com/reports/europe-net-zero-ntt-data-pac-study.pdf
https://cdn2.assets-servd.host/lively-jackal/production/uploads/resources/white-papers/Scaling-automation-tactical-strategic-teknowlogy-blueprismcloud-1-20.pdf
https://www.sitsi.com/building-business-case-5g
https://www.sitsi.com/search-page?search_api_views_fulltext=CXO%20survey
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Budget for Survey-based Thought Leadership

Data Pack

PAC will provide you with 
survey responses for all 
geographies in an 
aggregated manner (Excel)

A great insight to European 
CxO views and priorities.

No distribution rights; for 
internal use only

6.000€
excl. VAT

Choose one country among 
the 7 geographies of the 
sample and PAC will 
produce a custom white 
paper based on your 
requirements.

The Data Pack for internal 
use is included in this 
package.

For One Country
External use

24.000€
excl. VAT

Whitepaper
For Two Countries

External use

Whitepaper

Select two countries 
among the 7 geographies 
of the sample and PAC will 
produce a custom white 
paper based on your 
requirements.

The Data Pack for internal 
use is included in this 
package.

30.000€ 
excl. VAT

For Europe
External use

Whitepaper

PAC will produce your 
custom white paper based 
on your requirements, 
leveraging the full 
European data set coming 
from the CxO survey.

The Data Pack for internal 
use is included in this 
package.

42.000€
excl. VAT

Internal use 
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FAQ

Can I add questions?
The questionnaire is prepared by our Senior
Analysts. Suggestions before the start of the
fieldwork are welcome and will be considered. If
you wish to include 1-2 specific questions before
the start of the survey, this can be arranged for
an extra €2,160 excl. VAT per question. The
responses of these will be exclusively available to
you and not shared with other sponsors.

Do you do webinars?
Yes, our senior analyst would be happy to present
and discuss the results with you during a webinar.
Such participation needs to take place within three
months of the publication of the report.
Participation to a webinar of up to 45 minutes is
priced at €5,400 excl. VAT.

Why choose the CxO 
approach?
Using the CxO Survey data gives you access to
fresh primary data at a fraction of the cost of a
typical survey and provides you with a whitepaper
unique to your company. The data collection is
syndicated but the results are custom.

Can I use two small 
countries instead of a 
large one for my paper?
Yes, if you select the one country package, you
can use 100 responses from our data set. These
100 respondents can come from one large country
or two smaller geographies.

How long does it take?
12 weeks. The fieldwork of our CxO Surveys
typically run for eight weeks and the write-up of
the whitepaper usually takes four weeks.

Why PAC?
PAC is a leading industry analyst firm operating
for more than 45 years in Europe. PAC works
with the biggest names in the industry including
Fujitsu, CGI, Atos, T-Systems, IBM, Accenture,
and many more.

© PAC 2022 
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Contact Germany

Daniella Campbell
Head of PAC Group

dcampbell@teknowlogy.com
+49 (0) 175 583 6452

Felix Jones
Team Lead 

& Account Manager

fjones@teknowlogy.com
+ 49 (0) 151 629 44 974

Stephan Kaiser
Senior VP – Advisory

skaiser@teknowlogy.com
+49 (0) 179 145 2886
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Contact France

Vincent Malka
Director of PAC France

vmalka@teknowlogy.com
+33 (0)7 89 78 28 67

Olivier Guérin
Senior Sales Account Manager

oguerin@teknowlogy.com
+33 (0)7 50 06 80 06

Didier Durand
Senior Sales Account Manager

ddurand@teknowlogy.com
+33 (0)6 36 46 88 05
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Contact UK  

JC Bodhuin
UK Managing Director

jcbodhuin@teknowlogy.com
+44 (0)7970 837152

Rocio Corro Bustamente
Sales Manager

rcorrobustamente@teknowlogy.com
+44 (0)7947 339347
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